High-stakes, hot-button
Issues are complex.

Opinions can be fierce.
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Clarity matters



What is clear communication?

Clear communication—also called plain language—is a global
movement to write for readers instead of at them, over them,
or in spite of them. It’s a philosophy and a process. The goal is
to make every message easy to read, understand, and act on.

write for readers
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Written material is clear if your audience can find what they need,
understand what they find, and act on what they understand.

Clear communication—in print and online— 4
inspires clear thinking and clear action.
It transforms your audience from

passive readers to active participants.

find understand act


http://cpha.ca/en/pls.aspx
http://professionalcommunications.ca/BCSC_Plain_Language_Style_Guide_2008.pdf
http://crtc.gc.ca/eng/phone/mobile/prepay.htm
http:/BlueLine.ca
http://bookshop.europa.eu/en/how-to-write-clearly-pbHC3010536/
https://www.gpo.gov/fdsys/pkg/PLAW-111publ274/pdf/PLAW-111publ274.pdf
https://www.gpo.gov/fdsys/pkg/PLAW-111publ274/pdf/PLAW-111publ274.pdf
http:/opc.gov.au/PLAIN/index.htm

Who benefits?

Your audience benefits

Busy people

Most of us can hold 4-7 pieces of
information in our brains at any one
time. This ability peaks between ages
25 and 35. We juggle ideas most
effectively when we are healthy,

well rested, and relaxed.™
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You benefit

Clear communication saves time and MOonNey. When people
understand what they read, they don’t have to call or write for clarification.

Clear communication saves lives. When people understand safety
information, it’s easier for them to Comply. They make fewer harmful
—possibly fatal-mistakes.

Clear communication builds TFrUST. A clear and respectful message
addresses the readers’ concerns.

Clear communication fosters cooperation. Readers who disagree are
more likely to help you find a way forward if they understand your message
and feel respected.

Clear communication reaches diverse audiences with words,
images, and media that are familiar to them.

valuable



http:/cdn.yougov.com/cumulus_uploads/document/9kuoqyzrn4/tabs_OPI_busy_20140326.pdf
http:/cdn.yougov.com/cumulus_uploads/document/9kuoqyzrn4/tabs_OPI_busy_20140326.pdf
http:/business.financialpost.com/fp-tech-desk/Canadian-executives-still-struggling-with-information-overload?_lsa=74d8-7874
http:/business.financialpost.com/fp-tech-desk/Canadian-executives-still-struggling-with-information-overload?_lsa=74d8-7874
http:/literacy.ca/literacy/literacy-sub
http:/literacy.ca/literacy/literacy-sub
http://statcan.gc.ca/pub/89-555-x/89-555-x2013001-eng.pdf

http://statcan.gc.ca/pub/89-555-x/89-555-x2013001-eng.pdf

http://statcan.gc.ca/pub/89-555-x/89-555-x2013001-eng.pdf

http://statcan.gc.ca/pub/11-008-x/2011002/article/11562-eng.htm
http://statcan.gc.ca/pub/11-008-x/2011002/article/11562-eng.htm

let’s be clear

Is clear language only for people with limited
literacy skills?

Does clear language “dumb down” information,
making it less precise?

Does design just make the text pretty?

Is clear language patronizing?

We are independant clear language and design consultants.

We work with you to clarify your goals, understand your audience,
and emphasize your key messages. Find out more at letsbeclear.ca.
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